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CLIENTS AND USAGE 2024 2025
o Households served 181 192 Total visit h
Otal VISItS eacC ear

o Total visits 1,136 1,115 1200 y
o  Average visits per household 6.3 5.8
o  Children helped 118 131 800
o Adults helped 227 259
o Households on file (3 years) 276 268 400
o Households on file with 76 (28%) 63 (24%) 0

children

2018 2019 2020 2021 2022 2023 2024 2025

The Food Bank receives about 100 visits per month.

Origin of clients: Deep Ri
(1)
o Deep River 58% 61% - CE eIFI)< Rl.ver
0 o alk River
o Chalk River 23% 24% West
0, (1)
o West of Deep River 19% 15%
FOOD DISTRIBUTIONS
Total boxes of food provided ~3,900 ~3,850

Sources of food:

o Boxes grocery reclamations
o Boxes donated food

o Boxes purchased food

In 2025, monetary donations to our Food Bank continued
to be generous. Our bank balance remains in good shape.
891 (23%) 805 (21%)
~980 (25%) ~725 (19%) While the amount of food donated by individuals
decreased in 2025, individual monetary donations

~2,030 (52%) ~2,300 (60%)

increased more than enough to compensate.

FINANCIALS
An issue for 2026 is that there will no longer be surplus

OPERATING INCOME $156,505 $152,372 food donated by out-of-town grocery stores

o Individuals $95,182 $107,956 (“reclamations”). However, assuming the current

o  Churches $5.215 $3.294 generosity of our donors continues, we expect to be able

. ’ ’ to purchase food to replace this loss.

o Organizations & clubs $26,330 $32,027

o Businesses $8.636 $5.237 THANK YOU TO ALL OF OUR SUPPORTERS!

o Bank interest $6,141 $3,231 Donations of funds or non-perishable foods are equally

o Government $15,000 $625 welcome.

OPERATING EXPENSES $108,801 $110,889 = Food

o Food purchases $97,928 $94,380 Facility & Rent

o Facility & rent $2,256 $3,758 Admin & Insurance

o Administration & insurance $2,022 $2,200 .

Support Services
o  Extra support services $6,595 $10,551
(taxis, supplemental food) The vast majority of our spending was on food. We spent

o  Cash spent per client visit $96 $99 almost $100 per client at each visit, and supplemented
this with donated food.

VOLUNTEERS

o Number of volunteers 21 21 Our volunteers take responsibility, work hard, and enjoy
each other. The Food Bank runs on 100% volunteer
effort (no payroll).
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